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1. Purpose and Methodology

Japanese foods such as sushi is prevailing in US, and this seems be a historic
opportunity to promote Japanese exports of fishery products. However, the
exports have not grown so rapidly as that of agricultural products. For example,
the export value from Japan grew by 120% for agricultural products compared
with 30% for fishery products from 1990 to 2014. Therefore, we analyze US
import demand for Japanese fish such as bluefin tuna, scallop and yellowtail

“Buri” along with a survey of Japanese foods restaurants in NY and DC.
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3) In supermarkets such as “whole foods”, 50,000

they sell most fish as fillet forms, and
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imported tuna fillets do not indicate the 1990 1995 2000 2005 2010 2014
species and the origin country names. Figure 1. Japanese Exports of Fish & Fish Products
by Country

3. Results of US Import Demand Functions for Japanese Fish
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3) Yellowtail “Buri”
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Figure 2. Japanese Exports of “Buri” to US deteriorating the price.
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4. Conclusion

1) US is one of the prominent markets for Japan to export fishery products. Considering the large
population, US market is more attractive than those of HK and Singapore.

2) However, US fish demand is very price elastic showing around -1.0, especially for bluefin
tuna and scallop for which Japan has enough farm production potential.

3) Regarding yellowtail “Buri”, for which Japan has enough farm production potential too,
whether US market is saturated or not is unknown at present. Since the destination of most

exported “Buri” is US now, market diversification is needed.



